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Epistemology

* What human knowledge is, what it entails and what status
can be ascribed to it.

* The study of knowledge and justified belief.
* Concerned with the following questions:

 What are the necessary and sufficient conditions of
knowledge?

— What are its sources?

— What is its structure, and what are its limits?

— How are we to understand the concept of justification?
— What makes justified beliefs justified?

* Understood more broadly, epistemology is about issues
hava to do with the creation and dissemination of
knowledge in particular areas of inquiry.
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Types of Epistemologies — sources of
meaning

* Objectivism — the view that things exist as
meaningful entities independently of
consciousness and have truth and meaning
residing in them as objects.

* Constructionism - truth and meaning emerge
in and out of our engagement with the
realities in our world. Meaning is constructed.

* Subjectivism — meaning is imposed on the
object by the subject.
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Types of Epistemologies —
how do we gain knowledge?

e Rationalism: Knowledge is a product of a mind
actively organizing our experiences in the world.
There are a priori or innate ideas.
Intuition and deduction provide us with
knowledge a priori, which is to say knowledge
gained independently of sense experience.

* Empiricism: Knowledge and scientific theories are
derivable solely from empirical sense experience.
We have no source of knowledge of an area
or for the concepts we use in an area
other than sense experience.
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Types of Epistemologies — limits of
knowledge

Positivism — objective, true, reliable, accurate,
certain knowledge.

Relativism - the meaning and value of human
peliefs and behaviors have no absolute reference.
Humans understand and evaluate beliefs and
behaviors only in terms of, for example, their
nistorical and cultural context.

Pragmatism - knowledge solves certain problems
that are constrained both by the world and by
human purposes. The place of knowledge in
human activity is to resolve the problems that
arise in conflicts between belief and action.
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http://en.wikipedia.org/wiki/Human
http://en.wikipedia.org/wiki/History
http://en.wikipedia.org/wiki/Culture

Competing Philosophies of Science:
Positivism

Positive religion, positive law, positive science

— stems from something that is ‘posited’.

Hence, knowledge that is not arrived at
speculatively, but is grounded in something
that is ‘given” — datum, data.

Hence, grounded in experience, observation
Started with Francis Bacon (1561-1626)
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Positivism Today

e Objectivist through and through — discovers truths
and meanings

e Radical unity of scientific method
e Search for certainty

e Progressivism

e Distinction between fact and value
e Science is value-neutral

e Quantification is key

e Scientific knowledge is superior to other kinds of
knowledge.




Constructionism

Meanings are constructed by human beings as they
engage with the world they are interpreting.

Intentionajty — consciousness is always consciousness
of something, to direct oneself to.

Close and active relationship between subject and
object — consciousness is directed toward the object,
thé object is shaped by consciousness.

Meaning emerges from the interaction between
subject and object.

Radical interdependence between subject and world.
All meaningful reality is socially constructed.

Social constructionism — social/collective generation
of meaning, importance of language and culture.
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Social vs. Natural Science — Same or
Different?

* Naturalism
— Social facts — constraining, general, independent
— Rigorously empirical
— Value-free, preconception-free.

* Interpretivism

— Human beings fundamentally different — their actions have meaning
to them.

— Brute data versus intersubjective and common meanings as
constituent of social reality.

— Interpretative understanding — main method of social science.
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The Internet as a New Medium

Internet technology

Social institutions

Social practices

Cultural forms and genres

 The ‘offline’ and the ‘online’; the real and the virtual

e The Internet as a
— Cultural artefact
— Space

— Culture/s
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The Internet in Society

Society
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Types of Methologies

Quantitative
Experimental
Constructionist Positivist
-+ >
Qualitative
Naturalistic
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Social Studies of the Internet

Epistemology
Theoretical Perspective

Methodology

Methods
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Social Studies of the Internet I

Charting the research area

Carving the research object

Asking the research question
Constructing the theoretical framework
Devising the suitable methodology
Selecting methods

Designing the study

Implementing the study

Analysis and writing
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Xpnuoatodotnon

* To moapov ekmaldeuTLKO UALKO EXeL avamtuxBel oto mAaiolo tou
eKTtaLOEVTIKOU €pyou Tou dtdbdokovta.

* To £pyo «Avoikta Akadnpaika Madnipata oto Naveniotipio ABnvwv»

EXEL XpNUaTodOTACEL LOVOo TNV avadlapopdwaon Tou eKTOLOEUTIKOU
UALKOU.

* To £pyo vAomoleital oto rAaiolo Tou Emyelpnotakol MpoypapaToq
«Ekmaiidevon kot Ata Blou Mabnon» kat cuyxpnuatodoteital amo tnv
Evpwnaikn Evwon (Evpwmaiko Kowvwviko Tapeio) kot oo eBVIKoug

TTOPOUC.
EMIXEIPHIIAKO MPOTPAMMA |
- EKTAIAEYZH KAI AIA BIOY MAGHSH = EX[A
*; : EnEVIVen GTNY UoVwVid TNE YYWEn 2
=

YNOYPTEIO MAIAEIAL KAl BPHIKEYMATQN
Evpwmaikn ‘Evwon EIAIKH YNHPEXZIA AIAXEIPIZHE

Evpwmaiké Koivwviké Tapeio . ) ey
Me tn ouyxpnpatoddétnon tng EAAadag kat tng Evpwmnaikig Evwong
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17




2 NUELWLOTOL



>NUELlwpA loToplkou

To tapov €pyo amotelel tnv €kdoon 1.0.
‘Exouv tponynOel oL katwOL ekbOOELC:

* 'Exboon dtaboun edw.

Social Research and the Internet
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http://eclass.uoa.gr/courses/MEDIA204/index.php

>NUELlwpa Avodopac

Copyright EBvikov kat Kamtodilotplakov Mavernotipuwov ABnvwy, Ap.
Ytopatng NovAakiwddakog 2015. Ztapadtng MouvAakidakoc. «Media
Monitoring. Social Research and the Internet». Exboon: 1.0. ABrjva 2015.
AwaBgopo amnod tn diktuakn dtevBuvon:
http://opencourses.uoa.gr/courses/MEDIA102/.

¢ Social Research and the Internet
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http://opencourses.uoa.gr/courses/MEDIA102/

>NUelwpa Adelodotnonc

To tapov LVALKO SlatiBetal pe toug opoug tng adeslac xpnong Creative Commons
Avadopd, Mn Eumopwkn Xprion MNapopota Atavopn 4.0 [1] R petayevéotepn, AleBvng
‘Exkboon. E&atlpolvtal ta autoteAn €pya Tplitwy m.x. dwroypadiec, Staypappota
K.A.TT., TOL OTIOLOL EUTIEPLEXOVTOAL OE QLUTO Kall Ta oTtoia avadEpovtal pall e Toug
OpPOUC XPNOoNC Toug oto «XZnueiwpa Xpriong Epywv Tpitwv».

©OE0)

[1] http://creativecommons.org/licenses/by-nc-sa/4.0/

Q¢ Mn Epmopkn opiletal n xpnon:

* 1ou 6ev mePAOPPAVEL AUECO 1] EUECO OLKOVOLLKO OPEAOC Ao TNV Xprion Tou €pyou, yLa
TO SlovopEa Tou Epyou Kot adelodoxo

* 1ou 6ev meplAapPaveL olkovouLKr) ouvaAlayn we npolnoBeon yla tn xpnon n npooBaocn
OTO £pyO

* 1ou 6ev nmpoomopilel oto SLavouEa ToU £pyou Kal adelodOX0 EUUETO OLKOVOULKO ODEAOC
(rt.x. Stadnuioelg) amod tnv poPfoAr Tou €pyou o€ SLASIKTUAKO TOTO

O Swaovyog pmopel va rapexel otov adelodoyo Eexwplotr adeLa va XpnOLLLOTIOLEL TO €pYO yLa
EUTTOPLKNA Xpron, Eepooov auTo tou {ntnbeL.
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[1] http:/creativecommons.org/licenses/by-nc-sa/4.0/
[1] http:/creativecommons.org/licenses/by-nc-sa/4.0/

Alatnpnon ZNUELWHATWY

Ornoladnmnote avamapoywyn N SLookeun Tou UALKOU Ba TtpeETmeL
va cUUTTEPLAQLUBAvVEL:

" 10 2nueilwpa Avadopadc

" 10 2nueilwpo Adelodotnong

= N 6nAwon Aathpnong ZNUELWUATWY

" 10 2nueilwpa Xpriong Epywv Tpitwv (epooov umtdpyel)

moll pe touc cuvodEUVOUEVOUC UTIEPOUVOECHOUC.
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